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•News�business�has�changed�from�a�public�service�to�
one�linked�to�profit�and�entertainment.
• Deadlines�rarely�matter�anymore�because�the�flow�
of�news�is�constant
• 24�hour�TV�and�Radio�news�stations

•Local
•Statewide
•National



•Radio�stations�use�TV�report�audio
• Broadcast�and�print�media�stations�are�frequently�
owned�by�the�same�company
•Newspapers�are�joining�forces
• And�most�of�this�is�thanks�to�…

•Major�“legitimate” news�media
•Not�all�that�“legitimate” news�media
• Local�gadflys�with�a�web�presence
• Local�bloggers�with�a�beef�…
•… or�an�elected�office
•Whatever�the�source�– for�better�or�worse�–
perception�is�reality�for�most�information�end�users�–
people�believe�what�they�read�and�see

Who�are�the�Players









•Be�prepared�to�respond�quickly�and�concisely
• Tell�your�story�before�assumptions�are�made�and�
“reporting” begins
• The�world�is�a�media�market�that�deals�in�sound�
bytes

• Be�concise�and�to�the�point
• Repeat�key�messages
• Fight�for�the�byte

•Younger
• Constantly�inundated�with�information
• Communicate�in�different�ways:

•MySpace,�Facebook,�Twitter,�YouTube,�blogging�and�
whatever�else�is�coming�tomorrow
• Facebook�alone�saw�$300�million�in�revenue�and�topped�
26�million�users�in�2008
• YouTube�serves�more�than�100�million�videos�per�day

• “More�seasoned” generation�rely�on�the�traditional
• But�for�how�long?





• Junior�reporters�– cheap�and�trainable
• Freelancers�
• Stringers�– everyone’s�got�a�camera�in�their�phone
• Even�print�reporters�are�carrying�video�cameras
• Talk�Radio:�“News” as�entertainment�– are�these�
real�journalists?



•Print�may�be�in�a�state�of�decline,�but�print�
journalists�outnumber�electronic�journalists�and�still�
do�most�of�the�original�reporting�…but�for�how�long?
• Belo�Corp�for�example

• Just�announced�third�major�layoff�in�past�18�months
• The�Dallas�Morning�News�is�shrinking
• Sports�/�Advertising�Depts�joining�with�FWST

• And�how�will�the�demise�of�affect�radio/TV�
reporters?

•Whether�or�not�you�have�a�Communications�office,�
or�designated�individual�or�if�it’s�a�virtual�situation,�
approach�the�challenge�to�disseminate�your�own�info
• This�is�your�21st century�information�toolbox



•What�“channels” to�you�have?�What�is�your�City�
media?
• Print:�Newsletter,�pamphlets,�flyers,�annual�reports
• E�mail:�E�newsletters,�blasts,�listserv
• TV:�Government�access�channel�– USE�IT
• Internet:�Website,�Wikipedia,�social�networking

•Have�you�ever�“Googled” yourself?�Your�City?
• Radio:�Emergency�alert�TIS�stations
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This�presentation�will�be�available�after�Monday,�February�23�at:
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